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Working for almost two decades as a model, 
Miranda Kerr picked up a thing or two about 

fashion and beauty, and now that she’s uno�cially 
retired from the runway, she’s putting her style 

chops to work. Kerr’s �rst foray into business was 
as founder of KORA Organics, a certi�ed organic 

skincare line that’s now sold around the world. 
She has also collaborated with established brands 
such as Royal Albert and Mother denim, but it’s 

her new line with Universal Furniture that has the 
design world buzzing. “As someone who loves the 
sanctuary of home, it has always been a dream of 
mine to create my own collection of furniture,” 
says Kerr. �e line, called Love.Joy.Bliss., covers 
the whole home with nearly 50 di�erent pieces. 

Created with contemporary lines, the furnishings 
feature pastel colors, nubby fabrics and soft-gold 
hardware. “Miranda had a vision for what she 
hoped to achieve with this collection based on 
her career in fashion and her travels around the 

world,” says Universal Furniture Director of 
Marketing Neil MacKenzie. “We are both really 

pleased with the end result.” As be�ts Kerr’s 
positive energy, many pieces have a hidden written 

a�rmation (hint: look in the drawers), which 
is almost as lovely as the designs themselves. 

universalfurniture.com

From top: The new Love.Joy.Bliss. line 
by Miranda Kerr for Universal Furniture 
includes the Brentwood sofa, $2,805, and 
Sydney bunching cocktail tables, $1,075; 
Opaline bar cabinet covered in mother-of-
pearl, $5,745; Miranda Kerr with her dog, 
Teddy, and the Runway console, $2,325.
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